Entertainment

The leading voice in
entertainment that’s
always fans first.
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Source: 2023 comScore Multi-platform MRI-Simmons (12-23/S23)
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2022 EW FYC POLL

EW exclusively reports to a dual audience
—consumers and the industry.

EW'’s FYC content ensures I don’t miss any
amazing work that deserves to be recognized.

—Steven A., Academy Member, Emmy Awards Voter

9in 10 pay attentionto 16 different shows
show release dates watched per month
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AND SEARGHING

The internet trusts EW for the
latest on new TV & movies.

We see:
More than
Vanity Fair
More than
Rolling Stone
More organic search intent
l 4x for “new movies” than
u The Hollywood Reporter

More than
n Deadline

Source: Comscore Plan Metrix (Q3 2022), Comscore Media Metrix (Q3 2022), SEMrush (October 2022) DOTDASH MEREDITH ENTERTAINMENT GROUP / 4



EW FAN FAVORITES

Entertainment
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RUPAUL'S DRAG RA’

} NOW on APPLE PODCASTS

THE AWARDIST THREE ROUNDS ON SET AROUND THE TABLE




